
Introduction
The Government of Mauritius has recognised that access to financial services can play an important role in poverty alleviation and decreasing the
vulnerability of poor people.  As such, financial inclusion is acknowledged as an important part of economic growth in Mauritius. 

The Mauritius FinScope Survey will not only enable the assessment of the landscape of financial access, but also provide a benchmark for repeat
surveys that will enable the impact of access related policy interventions to be assessed.  This brochure summarises the findings of the FinScope
Consumer Survey Mauritius 2014 and as such will address the information needs that would enable the Government to develop and monitor
evidence-based policies and regulations which will help extend the reach of financial services in Mauritius.

FinMark Trust developed the FinScope Survey as a research tool to assess financial access in a country and to identify the constraints that prevent
financial service providers from reaching the financially under- and unserved people.  The FinScope Survey is a nationally representative survey of
how individuals source their incomes and how they manage their financial lives.  It also provides insight into attitudes and perceptions regarding
financial products and services.  To date, FinScope Consumer Surveys have been conducted in 19 countries including Mauritius.

Objectives
The FinScope Consumer Survey has the following objectives:

n To measure the levels of financial inclusion (i.e. the proportion of the population using financial products and services – both formal and
informal)

n To describe the landscape of access (i.e. the type of products and services used by financially included individuals)

n To identify the drivers of, and barriers to the usage of financial products and services

n To stimulate evidence-based dialogue that will ultimately lead to effective public and private sector interventions to increase and deepen
financial inclusion strategies

FinScope Consumer Survey Mauritius 2014

Mauritian Government
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FinScope Mauritius has been designed to involve a range of stakeholders
engaging in a comprehensive consultation process, thereby enriching the
survey and ensuring appropriateness and buy-in.  The survey was carried
out under the auspices of the Ministry of Finance and Economic
Development (MOFED) and funded by FinMark Trust with a contribution
from MOFED. 

 A Steering Committee chaired by the Ministry of Finance and Economic
Development was set up which comprised representatives from FinMark
Trust, Bank of Mauritius, Statistics Mauritius (SM) and Financial Services
Commission (FSC).  These stakeholders contributed in the design of the
survey questionnaire and provided valuable insight into the financial sector.
The survey was implemented by DCDM Research with support from the
Local Project Coordinator and FinMark Trust.

Following a multi-stage sampling process, a total of 4000 face-to-face
interviews were conducted by DCDM Research from March to June 2014.
The sampling frame and weighting of the data was conducted under the
guidance of Statistics Mauritius and benchmarked to Population Census
2011.  The sample is representative of national, urban/rural, and regional
levels.  Quality control and field checks were independently conducted by
DCDM Research, FinMark Trust and the Local Project Coordinator.

42% reside in rural areas

24% are under 30 years of age 

56% earn personal monthly income of  

less than or equal to MUR 12 000 

26% rely on others for an income

10% show signs of poverty

Mauritius

Port Louis

Coin De Mire

Tamarin

Black River Gorges
National Park

Curepipe

Vacoas

Grand Baie

Belle Mare

INDIAN
OCEAN

Total adult (18+)
population

921 007

Urban/Rural distribution

42%

n 42% Urban
n 58% Rural

n 06% No formal education 
n 34% Primary/Pre-vocational 
n 50% Secondary
n 04% Technical studies/University diploma
n 06% Professional studies/University 

Level of education

50%
34%

Geographical distribution

Plaines Wilhems

Pamplemousses

Flacq

Port Louis

Grand Port

Riviére du Rempart

Moka

Black River

Savanne

Island of Rodrigues
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%

58%

6%
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99.9% 97% 97% 
for cooking

Distribution of personal monthly income [before tax and other compulsory deductions] [%]

No income <3 000 3 001–
4 000

4 001 –
5 000

5 001 –
6 000

6 001 –
9 000

9 001 –
12 000

12 001 –
16 000

16 001 –
20 000

20 001 –
30 000

30 001 –
45 000

≥45 001 Not stated
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n Accessibility is measured by average time taken to reach a service point/institution [%]

MUR

Accessibility

Grocery store Public transport Post office ATM Bank branch Shopping mall Medical facility

99

94
98

50

41

99

81

73 72 68

59

38

26
Reach within 15 min Reach within 30 min

39

FROM MOST TO LEAST ACCESSIBLE

Access to basic amenities  



Financial inclusion
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Analytical framework

Total adult population = 18 years and older in Mauritius

Banked
= have/use financial

products/services provided
by a bank, regulated by the

Bank of Mauritius

Served by other formal financial institutions 
= have/use financial products and/or

services provided by regulated non-bank
formal financial institutions, 

e.g. insurance companies, retail credit
providers, remittance service providers

Financially included = adults 
who have/use financial products and/or

services – formal 
and/or informal 

Financially excluded = do not
have/use any financial products 
and/or services – neither formal 

nor informal

Formally served 
= have/use financial products and/or

services provided by a formal
financial institution (bank and/or

non-bank). A formal financial
institution is governed by a legal

precedent of any kind and bound by
legally recognised rules

Informally served = have/use financial
products and/or services which are not

regulated and operate without legal
governance that would be recognised,

e.g. sit or savings club



Drivers of banking products [%]

Financial inclusion overview [%]

Transactions

Savings

Credit

Remittances

Mobile money

%

71

32

4
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Overview

Formally served

Banked

Other formal (non-bank)

Informal

Excluded

88

% 

85

49

26

10

n 88% of adults (18 years and older) are formally served, including both banked and other formal non-bank financial products/services 
n 85% are banked
n 49% have/use other formal (non-bank) products/services 
n 26% have/use informal mechanisms to manage their finances 
n 10% have/use non financial products/services to manage their finances.  If they save, they keep their money at home, and if they borrow they only rely

on family and friends

Drivers of 'Other formal products' [%]

Insurance

Savings

Credit

Remittances

%

78

42

26

4

Drivers of 'Informal products' [%]

Credit

Savings

%

61

53

Banked
Other formal
(non-bank)

Informal

Excluded

31% 31% 2%

1%

15%

8%

2%

10%

Overlaps
Consumers generally use a combination of financial products and services
to meet their financial needs – someone could have a bank account and
also belong to a burial society.

n Only 31% of adults rely exclusively on banking services
n 15% use a combination of formal and informal mechanisms to

manage their financial needs thus indicating that their needs are not
fully met by the formal sector alone.

100

2
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Overall access strandIn constructing this strand, the overlaps in financial product/services usage
are removed, resulting in the following segments:

n Financially excluded adults, i.e. they do not use any financial
products/services – neither formal nor informal – to manage their
financial lives (10%);

n Adults who have/use informal mechanisms only but NO formal
products/services (2%);

n Adults who have/use formal non-bank products/services but NO
commercial bank products (3%) – they might also have/use informal
mechanisms;

n Adults who have/use commercial bank products/services (85%) –
they might also have/use other formal and/or informal mechanisms

Access Strand

Mauritius

Rodrigues 80 1343

85 103 2

Key findings
Comparing the Access Strand across gender, urban/rural, and by
region reveals that levels of financial inclusion (including product
uptake of both formal and informal products/services) are higher:

n Among males (94%) compared to females (86%)

n Among adults residing in urban areas (91%) compared to adults
residing in rural areas (90%)

n Among adults residing in Mauritius (90%) compared to adults
residing in Rodrigues (87%)

Mauritius vs Rodrigues 

Male

Female 80 1433

90 62 2

Access Strand by gender 

Urban

Rural 84 1033

87 93 1

Access Strand by location

Mauritius
2014

South Africa
2013

Lesotho
2011

Namibia
2011

Tanzania 
2013

Botswana
2009

Swaziland
2011

Zimbabwe
2011

Malawi 
2014

Zambia 
2009

Mozambique
2009

Access Strand by country

102385

165475

19202338

273862

27164314

3381841

3713644

6314914

789112

40221424

4614733

n Banked
n Formal non-bank 

n Informal only
n Excluded

85 103 2

Financially included 90%

Formally served 88% Financially
excluded

Banked 85%
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Banking
How many adults (18 years and older) are banked?Banking status 

n The banked population for Mauritius  in 2014 is 85% (786 333)
n Banking is largely driven by transactional products/services
n The level of indirect access to banking is very low in Mauritius – 1.2%

(10 839) of adults make use of bank accounts that are not registered
in their names.  Indirect banking access mainly occurs through the
use of the account of a spouse, parent or child – although the bank
accounts of neighbours and friends may be used in rural areas

85% 
of adults are banked

15% 
of adults are not banked

(Neither direct nor indirect)

Drivers Barriers

People use their bank accounts
mainly to transact

Main barriers to banking relate to
monetary reasons (affordability)

n 15% Unbanked (134,674)
n 85% Banked (786,333)

n All unbanked
n Previously banked 
n Never banked

85%

15%

Barriers to banking among those who are unbanked [%]

Insufficient or no 
money coming in to

justify it

Income coming in, 
but insufficient 

balance after expenses

Cannot maintain the
minimum balance

Bank accounts are not 
for people like ‘me’

Do not know

59
%

Perceptions of banking among those unbanked [%]

Having a bank account makes it easier to obtain credit

Can easily live without a bank account

Trust banks with your money

If you are not employed, you cannot open a bank account

Banking fees are too expensive

Banks try to understand your needs and offer products that meet them

Most services from banks are also offered elsewhere

75

71

60

55

49

28

37

%

43

64

29

27

29

8

17

5

4

3

4

3

1

3



8

Savings and investments

In constructing this strand, the overlaps in savings product/services usage
are removed:

n 30% of adults in the republic of Mauritius do not save 
n 3% keep all their savings at home, i.e. they do not have/use formal or

informal savings products or mechanisms 
n 2% rely on informal mechanisms such as savings groups (they might

also save at home, but they do not have/use any formal savings
products) 

n 4% have/use formal non-bank savings products (they might also
have/use informal savings mechanisms, but they do not have/use
savings products from a commercial bank) 

n 61% have/use savings products from a commercial bank (they might
also have/use other formal and/or informal mechanisms, or save at
home) 

Savings Strand

Barriers to saving in a bank account among those 
who do not save at a bank [%]

Limited amount of money

No money after paying expenses

No income

Income not enough

Do not work

The interest rates are too low

No bank account

I do not trust banks

The bank charges are too high

Refuse to answer

2

2

2

12

35

3

4

4

11

18

%

Savings strand

61 304 2 3

Mauritius

Rodrigues 64 2354 4

61 304 32

Mauritius vs Rodrigues 

Male

Female 56 3542 3

66 6 2422

Savings strand by gender 

Urban

Rural 61 294 3 3

61 304 2 3

Savings strand by location

n Banked
n Formal non-bank 

n Informally served
n Save at home/with someone

n Excluded

What are people saving for? [%]

An emergency other than medical

Medical expenses either 
planned or emergency

Living expenses when you 
do not have money 

Education or school fees

Retirement or old age

A wedding

Funeral expenses when needed

Buying or building a 
dwelling to live in

Providing something for 
my family after I die

Buying land 

6

4

3

3

50

8

14

23

46

48

%

Mauritians continue to save mainly through commercial banks
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Borrowing and credit

In constructing this strand, the overlaps in credit/loan product/services
usage are removed:

n 48% of adults in Mauritius claimed that they did not borrow or took
goods on credit in the past 12 months 

n 9% rely on friends and family only, i.e. they do not have/use any credit
products (neither formal nor informal) 

n 9% rely on informal mechanisms such as money lenders (they might
also borrow from friends and family, but they do not have any formal
credit products) 

n 7% have/use formal non-bank credit products (they might also
have/use informal mechanisms, but they do not have/use credit
products from a commercial bank)

n 27% have/use credit/loan products from a commercial bank (they
might also have/use other formal and/or informal mechanisms, or
borrow from friends and family)

48% of adults do not borrow 
Barriers

Mauritians do not borrow because:

n  They fear debt (37%)
n  They can pay expenses with what they have/do not need debt (28%)
n  They are concerned that they will not be able to pay it back (21%) 

Credit Strand Credit strand

27 487 9 9

Mauritius

Rodrigues 35 4084 13

27 487 99

Mauritius vs Rodrigues 

Male

Female 21 52107 10

34 7 448 7

Credit strand by gender 

Urban

Rural 26 476 11 10

29 508 6 7

Credit strand by location

n Banked
n Formal non-bank 

n Informally served
n Borrow from family & friends

n No credit products

What are people borrowing for? [%]

Living expenses when no money 

To buy household appliances

Buying or building a dwelling

An emergency other than medical

Improving or renovating

Buying household furniture

Medical expenses/emergencies

Education or school fees

Buying a bicycle, motorcycle, car 

To pay water/electricity/phone

Paying off another debt

24

20

%

13

10

6

6

6

5

4

3

3

Insurance and risk management
n 62% of adults in Mauritius do not have any kind of financial product

covering risk, despite the fact that adults perceive insurance as a
protection in case of problems (75% agree with this statement)

n 38% have some financial product covering defined risk, which
continues to be driven by motor vehicle and life insurance 

Insurance strand

38 62

n Formal insurance n No insurance

Mauritius

Rodrigues 7822

6238

Mauritius vs Rodrigues 

Male

Female 7525

5050

Insurance strand by gender 

Urban

Rural 6535

5842

Insurance strand by location
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Remittances
Incidence of remittances

n 2% of adults in Mauritius either sent or received money to or from
family members, parents, and children within Mauritius, usually on a
monthly basis

n 4% of adults sent or received money to or from people living outside
of Mauritius

Remittances strand

3 9421

Mauritius

Rodrigues 19 7713

3 9421

Mauritius vs Rodrigues 

Male

Female 4 9321

3 1 951

Remittances strand by gender 

Urban

Rural 3 9511

4 9321

Remittances strand by location

Payment channels used to send and receive money 
among those who use remittances [%]

n Banked
n Formal non-bank 

n Remittances from family & friends
n No remittance

Bank transfer

Pay into the bank account

Post Office

Western Union

Money Gram

Friends or family

Directly to the person

56

27

23

%

24
1

5

3
25

6
7

5
8

3
7

Insurance and risk management

Uptake (drivers) of insurance products [%]

Motor vehicle

Life insurance

Medical insurance

Personal injury/accident

Funeral insurance

Insurance that covers a loan

Domestic/household

Property

Travel

23

1

1

1

1

1

3

6

20

%

Barriers to insurance uptake (of those who do not have insurance)  

No specific reason

Have never thought about it

Cannot afford it

Do not need it

27

22

26

27

%

38% of adults have insurance
Drivers

62% of adults do not have insurance
Barriers

n Mode of sending money
n Mode of receiving money

Strategies for meeting expenses in old age  [%]

Pension (old age grant) 
from Government

Use savings

Do not know/do not have a plan/
have not thought about it

Pension from employer

Cut down expenses

Insurance pay-out 
(e.g. life assurance)

Will always work 
(employed or self-employed)

Own pension fund

Rely on others (e.g. family)
for money/to pay expenses

63

10

5

3

5

4

14

21

37

%
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Mobile money
n 32% know about mobile money, but only 2% actually use it as

registered users 

Landscape of Access
The Landscape of Access looks at the types of products taken up by
consumers and describes the percentage of adults that have/use formal
and informal products/mechanisms (of those financially included),
including the following:

n Transactional products/services
n Savings products/services (excluding those who save at home)
n Credit products/services (excluding those who borrow from friends

and family)
n Insurance products/services
n Remittance products/services

94

Transactional

6

Remittances

2

Credit

42

Insurance

75 

Savings

98% of adults do not use mobile money services
Barriers

Key findings – summary
n Mauritius ranks first within SADC with an overall financial inclusion

level of 90%

n Generally, the picture of financial inclusion incidence is as follows:

o Banking 85%

o Formal (non-bank) 49%

o Informal 26%

o The financially included landscape of Mauritius is driven by
banking through transactional products (94%)

n Credit is mainly sourced from the banks accounting for 27% of all
adults

n Of all adults, 61% are saving at the bank while 3% are saving at home

n The insurance sector in Mauritius is significantly pushed by motor
insurance (23%) and life insurance (20%)

n Use of remittances in Mauritius is low (6% for those adults who are
financially included)

n Income regularity: this hampers inclusion as most financial products
are pegged on regularity of income.  Of those unbanked, the main
barriers were:

o Insufficient money coming in (59%)

o Insufficient balance after paying for expenses (29%)

o Cannot maintain minimum balance (8%)

n Around 52% of all adults reported to be engaging in playing ‘games

of chance’ which accounts for an estimated 3% of their budget

n 15% of adults who show signs of over-indebtedness have a credit.
This signals future areas that need to be carefully managed by proper
communication of the risks to these individuals

n Financial literacy/education campaign could prove valuable to assist
in the financial decision-making of adults since:

o 11% have low financial literacy [e.g. awareness of financial
products]

o 21% have low financial skills [e.g. how to budget, keep records]

o Seeking advice from experts or reputable institutions is low with
52% seeking advice from partners/family members/friends

n About 84% use mobile phones, yet only 2% are registered users of
mobile money

n Mobile money has a strong potential to become an enabler for
financial inclusion in Mauritius 

48

Mobile money

Barriers to mobile money among those who do not 
use the service [%]

Don’t have enough information 

I cannot afford costs

Don’t have money to send or receive

Don’t trust telecom company

Not interested

Not helpful

Not a priority/important

Transaction by cash

I am not educated (can’t use)

43

11

%

5

5

4

3

3

2

2



Dr Kingstone Mutsonziwa
kingstonem@finmark.org.za

Tel: +27 11 315 9197
Fax +27 86 518 3579

Mr Abel Motsomi
abelm@finmark.org.za 

www.finmark.org.za
www.finscope.co.za

 FinMark Trust, an independent trust based in Johannesburg, South Africa, was established in 2002, and is funded primarily by UKaid from the Department for International
Development (DFID) through its Southern Africa office.  FinMark Trust’s purpose is ‘Making financial markets work for the poor, by promoting financial inclusion and regional
financial integration’.  This is done by promoting and supporting financial inclusion, regional financial integration, as well as institutional and organisational development, in
order to increase access to financial services for the un-served and under-served.  In order to achieve this, FinMark Trust commissions research to identify the systemic
constraints that prevent financial markets from reaching out to these consumers and by advocating for change on the basis of research findings.  Thus, FinMark Trust
developed the FinScope tool, including both the FinScope MSME Survey and the FinScope Consumer Survey.

Contact
For further information about FinScope Mauritius 2014, please contact:

FinScope footprint
FinScope Consumer Surveys have been implemented in 19 countries including Mauritius.  This allows for cross-country comparisons and sharing of
findings which are key in assisting ongoing growth and strengthening the development of financial markets.

FinScope Mauritius 2014 contains a wealth of data based on a nationally representative sample of the adult population in Mauritius.


